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Financial press release – 30 August 2012 

 

FLEURY MICHON 
2012 first-half results 

 

Continued growth in revenue and improved operating profit 
 

 

 

   

Consolidated half-year income 

statement items (€ million) 

 

 

H1 

2010 

 

H1 

2011 

 

H1 

2012 

Revenue 289.1 320.3 345.2 

Operating profit 13.3 8.5 22.2 

Operating margin 4.60% 2.65% 6.44% 

Net finance costs -1.4 -1.4 -1.9 

Income tax -2.7 -2.8 -8.1 

Share in profit (loss) of associates 0.3 0.3 -1.8 

Net profit attributable to equity holders 

of the parent 

9.5 4.6 10.4 

Net margin 3.29% 1.43% 3.00% 

 

 

 

Growth in revenue and improvement in operating profit 

 

During the first half of 2012, ended 30 June, the Group continued to grow in volume and 

value thanks to its leadership position on the most buoyant markets of the agribusiness 

sector, the quality of its products and the success of innovations supported by the power 

of the Fleury Michon brand. 

 

Fleury Michon posted consolidated revenue of €345.2 million, up 7.8% year-on-year. All the 

Group’s businesses – French supermarkets, International operations and Out-of-home 

catering - recorded significant levels of organic growth. 

 

During the half, the French supermarkets business grew 6.4% to €295.6 million. Fleury 

Michon continued to gain market share on all of its segments in the 1st half. The 

performance of the Fleury Michon brand was particularly noteworthy, posting growth of 

9% in the half. Fleury Michon is the joint leader in French supermarkets based on revenue(1).  

 

International operations posted revenue of €24.1 million (+12.1%) generated by its 

integrated companies.  

By consolidating revenue from equity-accounted companies prorated on investment 

interests (Platos Tradicionales in Spain and Piatti Freschi Italia and Fres.Co in Italy), total 

revenue comes in at €54.8 million (representing a 57% increase, up 10.5% like-for-like, 

without Fres.Co).   

                                            
(1) Source: Kantar Worldpanel moving annual total at 06/2012 
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Out-of-home catering and others, which combines Out-of-home catering, catering and 

other activities, also had a very good first half. On this segment, Room Saveurs, the 

Group’s delivered meal-tray business operating in Paris and the Greater Paris region, grew 

19.1% in the half, strengthening its leadership position. 

 

Overall, the Group’ consolidated operating profit increased to €22.2 million during the 

half, giving an operating margin of 6.44%. This improvement was seen in all the Group’s 

consolidated businesses (the three businesses in French supermarkets, Out-of-home 

catering, Canada and Slovenia). 

 

The acquisition by the Group of a 50% stake Fres.Co in Italy had the expected effect on 

income from associates. Consolidated net profit totalled €10.4 million, with a net margin of 

3%. 

 

The good level of operating profitability and controlled WCR resulted in operating cash-

flow of €33.1 million, making it possible to finance €18.8 million in industrial investments and 

a reduction in net debt. Gearing(2) fell from 0.67 at 31 December 2011 to 0.60 at the end of 

the half, for shareholders’ equity of €166.1 million. 

 

Outlook for 2012 year-end 

 

The retail environment will continue to be tense in the 2nd half of 2012, against a backdrop 

of continued global economic difficulties. Commodities prices and energy prices have 

been on the increase since July 2012.  

Thanks to its solid fundamentals, the Group expects business in the 2nd half to be as 

dynamic as in the 1st. Growth in annual revenue should therefore stay above 7%, in a 

context which will weigh more heavily on profitability than in the 1st half and due to the 

costs linked to the start-up of the new Cambrai production unit in November.  

Nevertheless, over the year as a whole, the Group anticipates an operating margin of 

over 5%.   

 

Third-quarter 2012 revenue: 26 October 2012 after market close 

Eurolist B – CACSmall90 - ISIN FR 0000074759 - Reuters FLMI.PA - Bloomberg FLE.FP 

 

 

                                            
(2) Gearing: ratio of net financial debt to shareholders’ equity 
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